
   

 

 

 
 

Remaining Support Ops 

 

Currently Supported by 

Marketing Opportunities 
• $50,000 Saturday Event Reception (partial support 

available) 
• $50,000 Networking Lounge 
• $45,000 (two) or $25,000 (one) Live Social Wall 
• $25,000 Poster Session 
• $15,000 each Charging Tower(s) 
• $10,000 New Product Showcase 
• $8,500 Networking Area Table Clings 
• $5,000 Career Hub 
• $1,500 Scavenger Hunt Stop in Exhibit Hall 
• Wellness Breaks (Rates available upon request) 
• Marketing / Branded Opportunities 

 
• Hotel Key Cards – Sanofi  
• Meetings Bag - HistoGenetics 
• Name Badge Wallet – HistoGenetics 
• Dog Petting Lounge – Sanofi  
• Pocket Guide - Takeda 
• Meetings WiFi – Sanofi 
• Selfie Station – Sanofi 

• Charging Lounge – Jazz Pharma 
• Mobile App – Jazz Pharma 
• Meetings Notebook – Jazz Pharma 
• Web App – Jazz Pharma 

• Housing Confirmation Emails – Takeda 
• Closing Reception – Sarah Cannon 
• Digital Ads – Gamida Cell 
• Co-branded aisle signs; Exhibit – Johnson & 

Johnson 
• Charging Tower(s) - BioLineRX 
• Scavenger Hunt Stop - Fresenius Kabi 

 
  

 

 

 

 

 

 

 

 

 

 

 

 

https://www.astct.org/Portals/0/Docs/Attend/Tandem%20Meetings/Tandem%20Supporter%20Branding%20Menu.xlsx?ver=k46UYIWdh7bhRxcMsZnr4g%3d%3d

